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INSTRUCTOR CONTACT INFORMATION:  
 Mr. Rod Leird, Assistant Professor of Management 
 

Ardmore Office         Durant Office  
John Massey School of Business            John Massey School of Business 
University Center of Southern Okla.     1405 N. 4th Ave PMB 4128                          
611 Veterans Boulevard                      Durant, OK 74701-0609                             
Ardmore, Oklahoma 73401       Phone-580.745.2496                                  
Phone: 580.220.2863                    Fax-580.745.7479                                      
Fax: 580.220.2862 
 
Email Address: rleird@se.edu 
 
Office Hours:  
  Monday:  1:00 - 4:00  
  Tuesday:  1:00 - 4:00  
  Wednesday:  1:00 - 4:00 
  Thursday:    11:00-1:00  
  Friday:  by appointment 

   Other:   by appointment 
 
COURSE TITLE:  MKT 3433 – Retailing 
. 
 
CATALOG DESCRIPTION:  Retailing Methods and procedures used in retail store 
management. Emphasis is on automation in its various forms, the role of the retail 
executive, the shift in store locations, and the physical distribution of merchandise.  
 
PREREQUISITES: MKT 3233 
 
REQUIRED MATERIALS:  
 
Textbook: Retail Management: A Strategic Approach, Edition: 12, Barry R Berman, Joel 
R. Evans, ISBN: 9780132720823, Prentice Hall. 
 
Computer Video Camera required 
 
 
OPTIONAL MATERIALS: None 
 

https://www.facultyenlight.com/book-details/4036659


TECHNICAL REQUIREMENTS: Available through the Southeastern Distance 
Education webpage under Technology or http://homepages.se.edu/blackboard/student-
support/    
 
NETIQUETTE (INTERNET ETIQUETTE):  Available through the Southeastern 
Distance Education webpage under Technology or http://homepages.se.edu/online-
learning/technology/communication-netiquette/  
  
LIBRARY AND INFORMATION RESOURCES: Available through the Southeastern 
Distance Education webpage under Student Services or http://homepages.se.edu/online-
learning/student-services/  
 
OTHER RESOURCES AND LOCATION: None 
 
 
COURSE OBJECTIVES:  
 

1.   Analyze the retailing process, the environment within which it operates, and the 
institutions and functions that are performed. 

2.   Discover the role played by retail managers as members of the marketing channel.  
3.   Evaluate the factors consumers consider when choosing purchasing options. 
4.   Develop an understanding of strategic options of large, small and online retail 

businesses.  
 
ALIGNMENT OF OBJECTIVES WITH LOCAL, STATE, AND OR NATIONAL 
STANDARDS:  
The Management degree program provides instruction in management principles and 
concepts, while enabling students to take advanced courses that build a broad background 
and contribute to career goals. Courses emphasize the continual development of 
communication and planning skills, problem solving, entrepreneurship decision making, 
and the ability to adapt to a changing environment. MNGT 3133 course is designed to 
develop a broad understanding of key issues effecting businesses today and to provide 
students the knowledge and perspective needed for success in a rapidly changing world 
of business management. As an Association to Advance Collegiate Schools of Business 
(AACSB) accredited school, the business school must be in compliance with the AACSB 
Assurance of Learning Standards found in the AACSB Assessment Resource Center (see 
http://www.aacsb.edu/resource_centers/assessment/default.asp) 
 
More specifically, these objectives are consistent with the following Management & 
Marketing Department objectives that include the following:  

1. The ability to make sound and responsible decisions in their field of business. 
2. The ability to effectively communicate the rationale of their decisions or 

recommendations. 
3. The ability to effectively apply knowledge of information systems and technology 

appropriate to their field of business. 

http://homepages.se.edu/blackboard/student-support/
http://homepages.se.edu/blackboard/student-support/
http://homepages.se.edu/online-learning/technology/communication-netiquette/
http://homepages.se.edu/online-learning/technology/communication-netiquette/
http://homepages.se.edu/online-learning/student-services/
http://homepages.se.edu/online-learning/student-services/
http://www.aacsb.edu/resource_centers/assessment/default.asp


4. The ability to effectively work with individuals, as well as groups, in a diversified 
and changing environment. 

5. The ability to adapt to changes required by a global business environment. 
 
 
 
 
COURSE SCHEDULE:  
 

MKT 3433 – Retailing 
Fall 2018 COURSE SCHEDULE  

Classes Begin October 22 
 
Assignment Schedule 
Assignment # Date Posted  

(by 8:00 am) 
Sections Covered 

 
Due Date 
(by 8:00 

am) 
1 October 22 Syllabus Acknowledgement 

Introduction, Building (chapter 1) and Sustaining 
Relationships in Retailing (chapter 2) 
Strategic Planning in Retailing (chapter 3) 
Discussion Board One 
Chapter One Question 

October 
29  

2 October 29 Retail Institutions by Ownership (chapter 4) 
Web, Nonstore-Based Retailing, Identifying 
(chapter 6) Understanding Consumers (chapter 7) 
Chapter 3 Question 
Discussion Board Two 

November 
5 

3 November 5 Trading Area Analysis (chapter 9), Site Selection 
(chapter 10) 
Retail Organization and Human Resource 
Management (chapter 11) 
Operations Management (chapter 13) 
Chapter 9 Question  
Discussion Board Three 
Retailing Paper One Due 

November 
12 

4 November 12 Developing Merchandise Plans (chapter 14), 
Implementing Merchandise Plans (chapter 15) 
Discussion Board 4 

November 
19 

5 November 19 Thanksgiving Break November 
26 

6 November 26 Financial Merchandise Management (chapter 16), 
Pricing in Retailing (chapter 17) 
Chapter 16 Question 
Retailing Paper Two Due 

December 
3 

7 December 3 Retail Image (chapter 18), Promotional Strategy 
(chapter 19) 
Discussion Board Five 
 

December 
10 

8 December 10 Finals Week  
 

December 
16 

 
 



Exam and Paper Schedule 
Exam # Chapters Covered Dates/Times Available 

1 Exam One (CH 
1,2,3,4, 6, 7) 

November 6-7 

2 Exam Two (CH 
,9,10,11,13, 14, 15) 

December 3-4 

3 Exam Three (CH 
16,17,18,19) 

December 11-12 

 Retailing Paper One Due November 12 (8:00am) 
 Retailing Paper Two  Due December 3 (8:00am) 

 
 
COURSE POLICIES: 
 
Attendance: The Registrar’s office defines attendance in online classes as:  
Stopped Attending = Students who were participating online but have stopped submitting 
any assignments, etc. without contacting/making arrangements with you 
Never Attended = Students who never accessed Backboard to view the course or never 
completed any assignments that were due for the course 
Excessive Absences = Students who have submitted some work but are infrequent in 
their participation or late on assignments—leading to a failing grade 
  
Since this is an online course, students are expected to be highly self-motivated.  
Enrollment in this course obligates the student to attend “virtual” class and to participate 
in “virtual” class activities and assignments.   
Regular and routine participation is required to be “in attendance” for the course.  This 
includes regularly logging in, turning in homework by required dates/times, AND 
participating in discussion forums.  If you do not participate in the course for two weeks, 
your access will be disabled without warning.  Participation or lack thereof may also 
affect your financial aid.  
 
Late Assignments:  
 
No extra assignments will be given at any time during the semester to “bring up your 
grade!”  Work diligently from the beginning and complete every assignment as if IT is 
worth extra points that will raise your grade!   
 
Except for extenuating circumstances handled by the instructor on an individual basis, 
any assignment received after the due date and time will be a zero.  For the record…there 
are very few extenuating circumstances.  Excuses such as “The system was down” and “I 
couldn’t get to a computer” are NOT considered extenuating circumstances.  Have a 
backup plan with at least one alternate location to complete the assignment or take the 
exam.  Don’t wait until the last minute to complete assignments or take exams and you 
won’t encounter these types of problems. 
 
Makeup Exams: Since exams are given on Bb, no makeup exams will be given.  It is your 
responsibility to meet deadlines and timelines! 
 



 
Expectations of Instructor and Students: 
  
Students should expect a timely response to email questions and prompt grading and 
posting of assignments.  Unless an announcement was posted indicating my lack of 
availability, you should receive a response to your email within 24 hours.  If you haven’t 
received a response within 24 hours, please email again just in case I overlooked it.  
Grading of and posting of scores for all assignments will be completed before the next 
assignment is due.   
 
Instructor Expectations of Students – All students are required to produce their own work 
unless the activity has been designed as a group project.  Evidence of cheating will result 
in at least a zero for that activity.  Students are expected to complete all assignments by 
the due date, attend all face-to-face meetings, participate in class discussions, and when 
difficulties arise, contact the instructor. 
 
Other Course Policies:  
 
The instructor reserves the right to make adjustments to the syllabus and/or grading 
policy as needed in order to meet the instructional needs and goals of the class.  Students 
will be notified of any adjustments to the syllabus. 
 
COURSE REQUIREMENTS: 
 
Student participation is critical to the success of this class.  To be a successful online 
learner, you must be highly self-motivated.  You will be graded on your email responses, 
timeliness of submitting homework, communication with other students, and meaningful 
contributions to the discussion boards.   
 
Working ahead is allowed for all assignments except exams and discussion boards.   
 
Approximate Time Required for Individual Activities:  
 
This course will be conducted using a variety of instructional methods and learning 
activities, including but not limited to, “virtual” lectures/chats, discussion boards, 
homework, exams, written activities, and online activities.  Approximately 20-30 hours 
per week will be required for successful completion of course requirements.  Read, read, 
and re-read directions and information carefully before emailing or calling for help.  You 
will find most of your questions answered in the course syllabus or on the discussion 
board. 
 
Check the course website every day, at least five days a week!  You should also check 
your grades regularly and stay in touch with me concerning submitted assignments that 
are not reflected in your grades. 
 



Email Address – You are required to use your SE student email address when using 
Blackboard.  In addition, you are required to REGULARLY check your SE student email 
account.  All email correspondence will be sent to your SE student email address.  Refer 
to the Blackboard login page for details about your SE student email address.  Be sure to 
include your name in the body of every email you send to me.   
 
Activity and Other Assignment Expectations:  
 
Weekly assignments will be posted by 8:00 a.m. on Mondays.  The due dates for all 
assignments are listed on the Assignment Schedule, posted under Course Information.  
All components of the weekly assignments (MindTap, written assignments, discussion 
board posts, etc.) must be submitted by 8:00 a.m. on the due date.   
 
Retailing Paper:  There will be a requirement for two papers reviewing in depth a 
specific retailing operation.  More specific details of the paper will be covered separately.   
 
Chapter Questions: There will be a total of 5 chapter questions assigned for the 
semester. This is an individual assignment worth 20 points each.  A two paragraph 
response with specific examples given on each question. 
 
Discussion Boards: There will be five discussion boards during the course. The 
discussion board is where you and the instructor make the class come alive, so be sure to 
participate early and often! The topics will be posted on Mondays by 8:00 a.m. and will 
remain available until the following Monday at 8:00 a.m., unless noted otherwise on the 
Assignment Schedule.  To receive credit for participating, you must make meaningful 
contributions to the discussion boards each time a topic is available.  Simply “I agree” or 
“I disagree” is not meaningful.  You are required to post your solution/answer to a 
problem/question on the discussion board; you must also comment on at least 3 other 
posts each week.  The idea is to “discuss” the problem or topic.  Be sure to carefully read 
and follow the instructions posted with each discussion. 
 
Blackboard automatically tracks and records every click, including your name!  I can see 
if and when you logged on, the date and time of day you logged on, and even what you 
accessed once you logged on!  This is one way I can determine whether or not you 
participated in the assignment. 
  
Exams: There will be a total of 3 exams.   Exams may have multiple choice or true-false 
questions. Each exam will be posted on Blackboard and taken with Respondus. The 
exams are timed and you will have 120 minutes to finish. You may take an exam only 
once.  When you start an exam, you must finish it in that session. YOU MAY USE 
YOUR TEXTBOOK DURING THE EXAMS BUT NO OTHER INDIVIDUALS 
SHOULD BE PARTICIPATING. Exams must be completed before the due date.  
Do not ask to make up an exam once the due date has passed.  Don’t wait until the 
last minute to do these. Excuses such as Internet, hardware, software, etc. problems 
WILL NOT be accepted for missing the exam due dates.  If you encounter problems 
while taking an exam, please notify me ASAP. 
 



 
ASSESSMENT (GRADING SYSTEM):   
Each activity will incur points.  Homework points on MindTap vary for each assignment.  Twenty Five  
points will be available each week for participation on the Discussion Board Exams are worth 150 points 
each.  There is no  final exam..  
 
Method of Evaluation: 
Chapter Questions    100 points (5 questions @ 20 points each) 
Discussion Boards    150 points (5 boards @ 30 pts. each) 
Retailing Paper    300 points (2 papers @ 150 points each) 
Exams (3)     450 points (150 pts. each)   
Total      1000 points  
 
Grading (point total equals grade and not percentage of total) 
A = 900 – 1000 points 
B = 800 –  899    
C = 700 – 799    
D = 600 – 699  
F =  <  600 
Rounding to the next letter grade is NOT AUTOMATIC and will be at the discretion of the instructor. 
 
UNIVERSITY AND SCHOOL POLICIES: 
Privacy: Available through the Southeastern Distance Education webpage under Policies 
or http://www.se.edu/academics/general-information/students-rights/. 
 
Academic Integrity: Available through the Southeastern Distance Education webpage 
under Academic Dishonesty > Student Handbook or http://homepages.se.edu/student-
life/student-life-forms/. 
You may also include policies or comments specific to your course. 
Example 
There is a Zero-Tolerance Policy concerning Plagiarism and/or duplication of another 
individual’s work.  Besides making you feel horrible, you will receive a zero and the 
policy will be enforced under the guidelines of the Academic Honesty Policy for the 
University.  Students are expected to work individually and turn in their own work.  Any 
violation of academic honesty will be reported to the Office of Student Affairs.  The 
policies regarding academic misconduct are set forth in the institution’s Student Code of 
Responsibilities and Conduct. 
 
Special Accommodations: Any student needing special accommodations due to a 
disability should contact the Coordinator of Student Disability Services, Glen D. Johnson 
Student Union, Suite 204 or call (580) 745-2254 (TDD#745-2704).  It is the 
responsibility of each student to make an official request to the Coordinator for academic 
accommodations.  For additional information, see the Americans with Disability Act on 
the Southeastern Distance Education webpage under Policies or http://www.se.edu/ada/.   
 
Any student experiencing mental or emotional issues who desires free, confidential, 
clinical counseling is encouraged to contact the SE Counseling Center at (580) 745-2988 

http://www.se.edu/academics/general-information/students-rights/
http://homepages.se.edu/student-life/student-life-forms/
http://homepages.se.edu/student-life/student-life-forms/
http://www.se.edu/ada/


to schedule an appointment during normal working hours Monday – Friday, 8:00 AM to 
5:00 PM. For after-hours mental health emergencies, please call SE Campus Police at 
(580) 745-2911 or the Mental Health Crisis Hotline at 1-(800) 522-1090. 
 
Other University and/or School Policies: List any other university and/or school 
policies relevant to this course.  If there are none, list “NONE”. 
 
Southeastern Student Code of Conduct: This course may include live/virtual class 
sessions (ZOOM meetings or testing sessions)  in which student behavior and dress 
should mimic that of a traditional classroom setting.  It could also include individual 
meetings with an instructor in which a student’s behavior and dress should mimic that of 
an office setting.   As a student in this course (and at this university) you are expected to 
maintain high degrees of professionalism, commitment to active learning and 
participation in this class and also integrity in your behavior in and out of the classroom. 
  
Your instructor is required to manage a positive learning environment and thus will not 
tolerate inappropriate conduct in the course. All students are expected to maintain a 
professional demeanor and respect the presence and opinions of fellow students, and any 
guest participants. During video conferencing, please be mindful of your location and the 
people and objects that appear in the background. Please be aware that events and objects 
in your background may serve as a distraction to other learners and the instructor.  The 
instructor has the right to ask you to adjust your camera or to disconnect you from the 
meeting if they perceive a distraction.  If an instructor views or hears an incident during a 
video conference that violates the University Code of Conduct, they are required to report 
the incident to the Vice-President for Student Affairs.  
http://www.se.edu/dept/student-life/files/2009/10/student-handbook.pdf 
 
 

http://www.se.edu/dept/student-life/files/2009/10/student-handbook.pdf
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